CASE STUDY REPORT FORMAT GUIDEL INE

Following isa suggzested guideline for preparing your case stady re ports (rerember to
always use Harvard Business Style for all forrmatting and referencing as per the corse
omtling):

Cover Page
(Include student name s and student Ids)

Executive Summary
(If appropriate — should be written last to focus on key pointsifindings)

Introduction
Current Sitnation Analysis and perfinent Backeround including a syriopeis of the relesant
inforrnation frowm the case analysis tool short foren.

Body
Ilarr ine lude:
= Target Mlarket Identification
= DNdarket Needs
= Forms of IWEZ in e
= Inalysis of Caze
*  KeylamesGoals
*  Recommendations
Shonld inelude:
= Decision Criteria
= Esguraptions
* Data Avalysis (analysis in appendix and sarmary info in bodsy)
= Preferred Alternatree with rationale.
= TustificationPredic ted Oute orae:
i simporiant that ol puessimaks s or creafive ideas be founded upon some
markefing vafionele and a solid understanding of the mebvics relafed fo the fargef
moarket and anfiapafed finand ol change simpact Udng fargef marke f analpd s
and educalion edimation of population, §, and wats is appropriai.
Jfyou are not confident in your alilify fo do so. PLEASE FEEL FREETO
DISCUSY "HOW TO as a amwiih dhe professor wellin advanes of
Jour cise presenfafion.

Conclusion

References

Fecomemend that ywom source business jowmnals, periodicals, and texrtoal refere nees as well
as any orline reszarch. Iiake sure yom support your ideas with facts and figures. Please



