MSc Marketing Course Planning Form requesting registration in
non- MSCA Marketing courses
2018-19

Candidates are required to take the following:

1. The following two 3-credit courses:
e MSCA 602/2 B or BB: Applied Linear Statistical Models (3 credits)
e MSCA 615/2 BB: Research Methodology/Admin Science (3 credits)

2. 18 credits of Marketing seminars (see Marketing Seminars).

Upon approval of the MSc Graduate Representative, Dr. Mrugank Thakor
(mrugank.thakor@concordia.ca), three credits of electives, and in some special circumstances,
six, may include the following:

e Seminars in any other JIMSB MSc programs;

e PhD seminar in Marketing (ADMI 830-839); (Instructor Approval Required)

e Cognate graduate seminars offered by other departments within the university;

(Instructor Approval Required)

and subsequently
3. 21 credits, MSCA 699: Thesis
For general academic advising, please make an appointment with the Graduate Program Representative.

Complete this form, have it sighed and dated by Professor Thakor and submit
for registration to the MSc Office

Student Name: Student ID#:
Check one: OFuII-time OPart-time

Course Course Title Semester and Year | Department offering
Number and Fall 2017 or Course
Section Winter 2018
Graduate Representative Signature: Date:

Dr. Mrugank Thakor

Approval sent from the Program Representative’s official Concordia University e-mail address constitutes an official signature.

Please forward this form (completed and signed) to the MSc Office, MB 11-107
or e-mail to: brooke.welburn@concordia.ca
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