
College	
  Event	
  Marketing	
  Form	
  
	
  

Name	
  of	
  School	
   	
  
City/State	
  	
   	
  
Date	
   	
  
Times	
  (Doors	
  and	
  Show)	
   	
  
Name	
  of	
  Venue	
   	
  
Venue	
  Capacity	
  	
   	
  
Open	
  vs.	
  Closed	
  Event	
   	
  
Free	
  vs.	
  Ticketed	
   	
  
Ticket	
  Prices	
   	
  
Ticketing	
  Source/Link	
   	
  
Age	
  restrictions	
  (if	
  applicable)	
   	
  
Name	
  of	
  Campus	
  Paper	
   	
  
Name	
  of	
  Campus	
  Radio	
   	
  
Name	
  of	
  Campus	
  TV	
  Station	
   	
  
Other	
  Campus	
  Media	
   	
  
Other	
  Colleges	
  in	
  the	
  Area	
   	
  

	
  
Who,	
  other	
  than	
  your	
  student	
  population,	
  is	
  your	
  target	
  audience?	
  
	
  
What	
  is	
  your	
  community	
  population?	
  	
  

	
  
Where	
  and	
  how	
  will	
  you	
  be	
  advertising	
  on	
  campus?	
  	
  	
  
	
  
Are	
  there	
  any	
  other	
  groups/organizations	
  on	
  campus	
  that	
  you	
  partner	
  with	
  for	
  marketing	
  purposes?	
  	
  
	
  
Where	
  and	
  how	
  will	
  you	
  be	
  advertising	
  online?	
  	
  
	
  
Where	
  and	
  how	
  will	
  you	
  be	
  advertising	
  off	
  campus?	
  
	
  
Will	
  you	
  advertise	
  via	
  local	
  businesses,	
  coffee	
  shops,	
  local	
  eateries,	
  bookstores,	
  etc.?	
  	
  Please	
  be	
  
specific.	
  

	
  
Do	
  you	
  advertise	
  on	
  other	
  campuses	
  in	
  the	
  area?	
  How	
  so?	
  	
  
	
  
Are	
  there	
  any	
  other	
  groups/organizations	
  within	
  the	
  larger	
  community	
  that	
  you	
  partner	
  with	
  for	
  
marketing	
  purposes?	
  	
  

	
  
Will	
  you	
  target	
  bulk	
  sales	
  (to	
  other	
  campus	
  groups,	
  area	
  schools,	
  local	
  businesses,	
  or	
  event	
  sponsors)?	
  	
  
	
  
Will	
  you	
  do	
  any	
  contests/raffles/promotions?	
  If	
  so,	
  please	
  provide	
  detail.	
  	
  
	
  
Will	
  you	
  be	
  requesting	
  interviews?	
  If	
  so,	
  with	
  whom?	
  Please	
  advise	
  campus	
  media	
  to	
  prepare	
  formal	
  
request	
  with	
  as	
  much	
  information	
  as	
  possible.	
  

	
  
Is	
  there	
  anything	
  unique	
  to	
  your	
  school	
  /	
  student	
  body	
  	
  student	
  purchasing	
  habits	
  that	
  we	
  should	
  be	
  
aware	
  of?	
  	
  


